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Abstract

This study was conducted to describe the factors that influence the success of students who have an
online shop business. The research methodology used in this research is qualitative with the type of
phenomenological research. Collection method data using interviews and observations. The stages of the
analysis technique in this study began with data reduction, data presentation, and then conclusion. The results
showed that the three subjects, namely EM, EWP, and DP experienced different levels of online shop
business success. Factors that influence students’ success in online shop business include business capital,
business experience, education level, and manpower.

Keywords: Student; Success in Online Shop Business

Introduction

The development of an increasingly dynamic era has provided rapid progress in all aspects of life,
especially in the fields of science and technology. The existence of technology that is increasingly developing
makes people so dependent on their presence, especially with the internet making it easy for people to obtain
various kinds of information (Joesyiana, 2019). The internet has become very important and difficult to
separate from modern society. Through the many models of information and communication technology
equipment with various features presented, each individual or community group can interact with each other,
exchange ideas, and collaborate to carry out several lifeactivities (Tharob et al., 2017).

The development of the internet in Indonesia has shown significant development. Based on the results
of the APJII internet user survey (2020) 2019 to 2020, there was an increase of 25.5 million new internet
users in Indonesia, which means that the role of internet technology is getting more massive with its
increasingly an important role in various sectors of life, such as social, economic, and political. According to
Joesyiana (2019), one of the impacts of globalization is that people begin to change their way of thinking to
become more instant and practical without having to use energy and spend a lot of money. The community
tries to do and carry out creative ideas to follow and at least align economic life with the flow of globalization
(Diva & Winanta, 2015).
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Nowadays, it is also easier for people to carry out all activities to support and realize all their needs in
their lives, from online buying and selling, online ordering processes, online shopping centers, online
learning, and many more online activities (Joesyiana, 2019). This condition is certainly very well utilized by
business people to run their business online because business activities can be carried out online wherever
individuals are, not limited by space, place, and time. In line with the opinion of Serfiyani et al. (2013) an
online business system that grows and develops rapidly thanks to the advancement of information and
communication technology, especially internet technology, has succeeded in revolutionizing human relations
throughout the world. Aunurrofik (2013) states that online business is carried out by utilizing the internet to
carry out business activities such as promotions, buying and selling transactions, to managing the resources
needed to run a business.

The online business phenomenon in the community also occurs in the university environment,
namely among students. Students make an online business a side job to earn extra money to make ends meet.
Based on research conducted by Pratiwi et al. (2014) on students of the Economic Education Study Program,
Faculty of Teacher Training and Education at the University of Jember, it was found that some students did
online business, both those who had been for a long time and those who were new to running the business.
Students who are new to running an online business try their luck in the business by seeing friends who are
quite successful in running an online business, while students who have been running an online business for a
long time are more experienced in running the business and already know the perceived benefits of running
the business. An online business occupied by students on average runs on a part-time basis. They do the
business to fill their spare time and as a side job to get a profit that can help make ends meet.

Entrepreneurial students must carefully plan in advance to examine the truth of their income. Based
on research conducted by Ardista (2018), it was found that many students have started entrepreneurship,
even some of them who are entrepreneurs have already received more than enough profit so that they can
maintain their businesses. The success of a business is certainly influenced by the skills of the entrepreneur
itself. Individuals must be able to see opportunities appropriately to maintain the business run and be able to
manage business, funds, and resources well (Sulastri, 2017). According to Ardista (2018), entrepreneurship
for students can provide a change in thinking patterns in exploring potential. Students at least understand the
general concept, so that decision-making will be more targeted and the resulting output will help studentsto
live life.Based on the discussion above, the researcher was then interested in knowing the success of students
who opened an online shop business. In this study, the researcher will raise the title "Success of Students
Opening an Online Shop Business".

Research Methods

A. Types of Research

The type of research used in this research is phenomenology. According to Alase (2017),
phenomenology is a qualitative method that allows a researcher to use and apply his subjectivity and
interpersonal skills in the research process; Phenomenology provides the best opportunity for researchers to
understand, think, and consider deeply about life experiences that happened by the research subjects.

B. Research Focus

The technique in selecting the sample in this study used purposive sampling. According to Hardani
et al. (2020), purposive sampling has the main characteristic, the sample is selected specifically based on the
purpose of the study. This technique is considered capable of revealing deeper data because the sample is
aimed at important data sources related to the problems studied (Nugrahani, 2014). The criteria for this
research subject include:

Success of Students Who Have Online Shop Business 499



Volume 5, Issue 10

Science Research and Review October, 2022

//‘_—§ International Journal of Social

a. Actively registered students in lectures.

b. Have an online shop business and managed to survive for at least oneyear.
C. Have no communication problems (forinterview purposes)

d. Willing to participate in research as awhole.

The object of research in this study is the success of students who open an online shop business
Conceptual Definition
1. Student

Defined as:
a Students are individuals who are studying at the university level, both public and private, or other
institutions that are at the same level as universities Siswoyo, 2007).

b. A student is someone who is studying or getting knowledge and is enrolled in one form of college,
which consists of academics, polytechnics, academies,institutes, and universities (Hartaji,2012).

C Students are in a period of entering adulthood which is generally in the age range of 18-25 years, at
which time students have responsibility for their development period, including having responsibility
for their lives to enter adulthood (Hulukati & Djibran, 2018).

d So, it can be concluded that students are individuals who are in the age range of 18-25 years and are
registered to be undergoing education at the university level or other institutions at the same level as
universities.

2. Student Characteristics

According to Bella and Ratnha (1985), students are members of the community who have certain
characteristics, including:

a Having the ability and opportunity to study in college, so that they can be classified as the intelligentsia.
b. Because of this opportunity, students are expected to be able to act as capable and skilled leaders, either
as community leaders or in the world of work.

C It is expected to be a dynamic driving force for the modernization process.
d It is hoped that they can enter the world of work as qualified and professional personnel.

3. Factors Affecting Student Interest in Entrepreneur

The factors that influence student entrepreneurship according to Afifah et al. (2020) consist of two
factors, namely:

a Internal factors

Internal factors are factors that arise from within the individual itself, such as conducting training,
direction, and motivation to refer to an individual's inner interest in entrepreneurship. The indicators of
internal factors are mindset, feelings of pleasure, and creativity.

b. External factors

External factors are factors that arise from outside the individual, where the phenomenon of external
factors occurs in the community and family environment which triggers the emergence of interest such as
business from generation to generation of students which makes students quite interested in entrepreneurship.
The following areindicators of external factors:
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1)Family environment

Is the smallest community group consisting of a father, mother, children, and other family members.
The family is the basis for the growth and development of children which gives the initial influence on the
formation of personality.

2)Community environment

It is an environment outside the family environment, which is in the area where he lives. For example,
someone who lives in an area where there is an electronic service business or often associates with successful
electronic entrepreneurs will generateinterest in entrepreneurship in the electronics sector and others.

3)Educational environment

A place to seek knowledge is the basic capital used for entrepreneurship, as well as the skills gained
during the lecture process, especially in practical courses.

4. Online Shop

Defined as:

a Online shop is one of the facilities that offer goods or services via the internet so that consumers can
see what is sold inthe online store (Loekamto, 2012).

b. Online shop is a means to sell various kinds of products or merchandise on the internet (Fitdiarini,
2015)

¢ Online shop buying and selling are carried out in electronic media where transactions are not carried out
directly or face to face by the seller and the buyer, while the delivery of goods canbe done after the
consumer pays for it (Fitria, 2017).

d Online shopping is a facility provided to simplify public shopping that does not require face-to-face
contact with customers, no queues, and no bargaining (Fikri et al., 2020).

e So, it can be concluded that an online shop is a means of buying and selling through electronic media
that can make iteasier for people to shop without meetingin person.

5. Online Shop Characteristics

According to Fitria (2017), the characteristics of an online shop consist of three characteristics,
namely:
a There is a transaction between the sellerand the buyer.
b. There is an exchange of goods, services,or information.
C Internet is the main media used intransaction processing.

6. The Factors Affect Online Shop
Business Success

The factors that influence the success of online shop business students according to Ratnasari (2017)
consist of four factors, namely:

Business Capital

Business capital is not always in the form of money, business capital can be in the form of desire,
expertise, motivation, and supporting things in running a business. With the existence of a great desire,
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expertise, or motivation with the slightest capital, the business will run smoothly and get success without
having to spend large enough capital. With large capital, it cannot be the only benchmark for individuals to
achieve success, this goes back to how individuals manage capital optimally so that the business they run can
run smoothly.

a Business Experience

Business experience is very influential on business success. A person's skills and knowledge are
obtained through the experience he has, even though it is obtained informally or formally. The more
experience an individual gets, the more knowledge he gains so that the individual has a great chance to
become a successful businessman.

b. Level of Education

The level of education affects the success of the business. Not infrequently the average
businessman has higher education because doing business is not easy, there needs to be a lot of knowledge
gained or learned from education. With higher education, individuals will have a mind that is one step ahead
and be able to think about what plans or strategies are good to do.

¢ Manpower

The workforce also affects the success of the business, with the presence of workers, the business
that is run can run smoothly. Especially in a business that is already large enough, it requires sufficient
manpower to run a business and satisfy the hearts of consumers with their performance

C. Data Types and Sources

1. The type of data used is qualitative data
2. The data source used is primary data

D. Data Collection Technique

In this study, data collectiontechniques used interviews and observation

E. Data Analysis Technique

Data analysis is the process of systematically searching and compiling data obtained from interviews,
field notes, and other materials so that they can be easily understood, and the findings can be informed to
others. Data analysis is done by organizing the data, breaking it down into units, synthesizing it, arranging it
into a pattern, choosing what is important and what will be studied, and making conclusions that can be told
to others (Sugiyono, 2016). Gay (2011) revealed that data analysis is an attempt by qualitative researchers to
summarize the collected data accurately and reliably. There are three procedures in data acquisition, data
reduction, data display, and conclusion drawing/verification.

Research Results and Discussion

When conducting interviews with research subjects, researchers conducted interviews and interacted
as often as possible with subjects to obtain more accurate information about what the researcher wanted to
reveal in the proposed research smoothly without communication barriers. In detail, several factors of the
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success variable for doing online shop business for students who are general or specifically experienced by
the three subjects can be seen in table 1 below:

Table 1. The Success of Doing an Online Shop Businessboth General and Specific Experiences by the Subject

Online Shc  General (EM, EWP,DP)

Specific

Business Succt

EM

The subjects have an interestin the® 1he Subject had a capital of
of their online shop business ve 1,000,000 when she started
With interest followed by motiv Online shop business, namely s
with self- confidence, and persiste Organic skincare and masks. C

doing business, the subjects werea her business for approximately
survive until now. the  subject was  able

develop a business by a
business capital to Rp 2,500,000

Business Capital

Subjects enjoy participating
webinars related to entreprenet
upgrade their business knowl
As well as the subject can see
opportunities are being needed
people around.

Business Experien  The subjects have had some expelg

. . The subjects had some experier
in entrepreneurship.

entrepreneurship. The subjects
previously beenin a small bus
whose marketing method did n
an onlineshop but interacted di
with customers.

Education Level  The subject is still in college a
actively registered as a student an
received learning related

entrepreneurship.

® The subject is a fifth-sen
student.

® The  subject has  rec

entrepreneurship subjects whi

high school.

One of the three subjects do not
additional manpower to suppor
success of the online shop bu:
theyare engaged in.

Manpower ® The subject runs an online

thathelps the subject

business without having a work

EWP DP

® The subject has an inter ® When starting an online
household goods and  business, the subject has a
currently being needed  minimal capital, but the st

community S0 \  has confidence in himself
activates the subjec  with minimal capital the st
become a bu: can rotate the capital to
opportunity for the subj  profit.

® The subject has the c ® The subject is

distributor to be able t interested in the field of fa
the minimum purchase  and make-up so he starts an ¢
which results in the st shop business in that field

being able to sell goc the target market beingy

prices that can con people.

market.
® The subject can n
merchandise by uti

the endorse feature
the celebgrams and the subje
very happy to regularly n
their products.

® The subject has hig gjnce sitting in junior high sc

bufsinesfs in_various e o bject has tried to sell th
belpre or::usmgo_n r“n”" the marketing media of Face
online shop business t Twitter, and BBM. The sl

currently being underl  goriadthe husiness by Becorr
From those who only reseller.

certaingoods to being a
market their products.

The subject has expel
participating as an o
distributor of a me
product inacity.

From the
experiences  above,
ability to manage
arrange finances in
business undertaken b
subject is forme

Vi

® The subject is afifth-semeste

® Currently the subject
Y ) student.

final-year student wil
focusing on completir
thesis.

® Subjects receivedthe  K-12
curriculum  which  rec
students to take part in

® While studying, the st ang entrepreneurshiplessons

has rec
entrepreneurshi p cour

® The subject also coop
with the expe
party to deliver the goodsor

by the cust
besides that the subject
cooperates withseveral celebg
that can help promote

merchandise.

® The subject cooperates

the expedition to help d
customer orders.
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Discussion

This study discusses the success of students doing online shop business in the City of Samarinda which
is measured by the success factors of doing a business online shop. The subjects in this study were three
students who have an online shop business. According to Amrul et al. (2021) currently, students use the
internet as a means of developing their business, namely by doing business online shop. Amrul et al. (2021)
explained that online business has considerable opportunities at present and in the future, where almost all
students want instant convenience in meeting their daily needs. Students take advantage of these opportunities
to start an online business because they don't need to require large capital, only one unit of computer or
mobile phone, and an internet network. The internet network is used to reach consumers as far and wide as
possible because the internet is globalized and broad.

Based on the results of the study, the three subjects not only had capital in the form of financial
capital but there was business capital in the form of motivation, self-confidence, and persistence in doing
business. This is in line with Ratnasari's opinion (2017) which explains that business capital is not always in
the form of money but can also be in the form of desire, expertise, and motivation in running a business so
that it can become a benchmark for the success of the online shop business that is occupied. Motivation has an
important role in achieving the success of an online shop business. Amrul et al. (2021) explain that student
motivation is closely related to the desire of students to be involved in the development process, this is
reflected in the behavior of the three subjects who are also always trying to develop themselves for the better
such as by taking entrepreneurship classes and building relationships with various central distributors and
consumers.

The three subjects had business experience before focusing on the current online shop business, by
experimenting with trying to start their own business while still sitting in school. This is in line with Ratnasari
(2017) who explains that individual business experience can affect the success of a business, the more
experience one gets, the greater the chance to successfully run a business.

Knowledge and skills related to entrepreneurship have already been studied in the three subjects in
school and college. Amrul et al. (2021) explained that knowledge and skills gained during educati can
motivate and grow individual demandto start entrepreneurship. Ratnasari (2017) also explained that higher
education achieved by individuals can influence success in running a business because higher education
shapes individuals to have more advanced thinking and be effective in running a business.

Two of the three subjects have additional workers to help the online shop business run smoothly,
either in the form of expedition workers or special workers to promote goods. This is in line with Ratnasari
(2017) who states that by having manpower, the business that is run can run smoothly and help to please
customers

Conclusion

Based on research results qualitative with observation and interviews techniques conducted on the
three subjects who have an online shop business in the City of Samarinda. The conclusions of the study are
presented as follows:

1. Business capital is a factor thatinfluences the success of an online shopbusiness on the three subjects.

2.Business experience is a factor that influences the success of an online shop business on the three
subjects.

3.The level of education is a factor that affects the success of the online shop business in the three
subjects.

4. Manpower is a factor that influences thesuccess of an online shop business in two of the three subjects.

Success of Students Who Have Online Shop Business 504



International Journal of Social

Volume 5, Issue 10
Science Research and Review October, 2022

References

Afifah, Z., Pardiman., Khalikussabir. (2020). Analisa faktor internal dan faktor eksternal terhadap minat
mahasiswa dalam berwirausaha (Studi pada mahasiswa FEB Universitas Islam Malang angkatan 2016).
E-Jurnal Riset Manajemen Prodi Manajemen, 9(8),136-152. Accessed on
http://www.research.unisma.ac.id/ind ex.php/jrm/article/view/8090.

APJII. (2020). Survei pengguna internet apjii 2019-g2 2020: Ada kenaikan 25,5 juta pengguna internet baru
di RI. Downloaded on date 12 December 2021 from https://apjii.or.id/content/read/104/ 503/BULETIN-
APJII-EDISI-74--- November-2020.

Amrul, N. A. L, Akib, H., Niswati, R., Guntur, M., Darwish, M. (2021). Minat mahasiswa berwirausaha
online (Studi kasus mahasiswa ilmu administrasi fakultas ilmu sosial universitas negeri makassar). Pinisi:
Journal of Teacher Professional,2(1), 42-48. Accessed from: https://ojs.unm.ac.id/TPJ.

Ardista, R. (2018). Motivasi mahasiswa dalam berwirausaha. Jurnal Parameter, 2(2), 1-12.
https://doi.org/https://doi.org/10.37 751/parameter. v3i2.23 .

Bella, MM, & Ratna, LW (2018). Perilaku malas belajar mahasiswa di lingkungan kampus universitas
trunojoyo madura. Competence: Journal of Management Studies, 12(2).
https://doi.org/10.21107/kompetens i.v12i2.4963.

Diva, J., & Winanta, Y1 (2015). Metode untuk memajukan usaha bisnis online di kalangan anak muda
universitas widya mandala surabaya. The 7th NCFB and Doctoral Colloquium 2014, Towards a New
Indonesia Business Architecture,Business A,135-140.Accessed from http://repository.wima.ac.id/id/epri
nt/988/1/ETRO01 - Jesslyn Diva &Yahya Igbal Winanta.pdf.

Fikri, ME., Ahmad, R., Harahap, R. (2020). Strategi mengembangkan kepuasan pelanggan online shop
.php/JUMANT /article/view/871.

Fitdiarini, N. (2015). Kepercayaan pelanggan untuk melakukan online shopping dan dampaknya terhadap
minat beli ulang. Jurnal Ekonomi dan Bisnis, 25(3), 256-269.Accesse on https://www.e-
journal.unair.ac.id/JEBA/article/vie w/4339

Fitria, TN. (2017). Bisnis beli online (online shop) dalam hukum islam dan hukum negara. Jurnal limiah
Ekonomi Islam, 3(1), 52-62. Accessed on http://www.jurnal.stieaas.ac.id/index.php/jei/article/view/.

Hardani, Auliya, N. H., Andriani, H., Fardani, RA, Ustiawaty, J., Utami, EF, Sukmana, DJ, & Istiqgomah, RR
(2020). Metode penelitian kualitatif & kuantitatif. Pustaka llmu.

Hartaji, D. A. (2012). Motivasi berprestasi pada mahasiswa yang berkuliah dengan jurusan pilihan orangtua.
Fakultas  Psikologi Universitas Gunadarma. (unpublished.

Hulukati, W., & Djibran, Moh. R. (2018). Analisis tugas perkembangan mahasiswa fakultas ilmu pendidikan
universitas negeri gorontalo. Bikotetik (Bimbingan Dan Konseling Teori Dan Praktik), 2(1).
https://doi.org/10.26740/bikotetik.v 2n1.p73-80.

Joesyiana, K. (2019). Penggunaan media online shop dalam bisnis pada wirausaha wanita. VALUTA, 5(2),
65-80. Accessed from https://journal.uir.ac.id/index.php/v aluta/article/view/4611.

Success of Students Who Have Online Shop Business 505


https://doi.org/10.21107/kompetens%20i.v12i2.4963
https://doi.org/10.21107/kompetens%20i.v12i2.4963
https://doi.org/10.21107/kompetens%20i.v12i2.4963
https://doi.org/10.21107/kompetens%20i.v12i2.4963
http://repository.wima.ac.id/id/eprint/988/1/ETR001
http://repository.wima.ac.id/id/eprint/988/1/ETR001
http://repository.wima.ac.id/id/eprint/988/1/ETR001
http://repository.wima.ac.id/id/eprint/988/1/ETR001
https://jurnal.pancabudi.ac.id/index.php/JUMANT/article/view/871
https://jurnal.pancabudi.ac.id/index.php/JUMANT/article/view/871
https://www.e-journal.unair.ac.id/JEBA/article/vie%20w/4339
https://www.e-journal.unair.ac.id/JEBA/article/vie%20w/4339
https://www.e-journal.unair.ac.id/JEBA/article/vie%20w/4339
https://www.e-journal.unair.ac.id/JEBA/article/vie%20w/4339
https://www.e-journal.unair.ac.id/JEBA/article/vie%20w/4339
https://www.e-journal.unair.ac.id/JEBA/article/vie%20w/4339
http://www.jurnal.stie-aas.ac.id/index.php/jei/article/view/99
http://www.jurnal.stie-aas.ac.id/index.php/jei/article/view/99
http://www.jurnal.stie-aas.ac.id/index.php/jei/article/view/99
https://doi.org/10.26740/bikotetik.v%202n1.p73-80
https://doi.org/10.26740/bikotetik.v%202n1.p73-80
https://doi.org/10.26740/bikotetik.v%202n1.p73-80
https://doi.org/10.26740/bikotetik.v%202n1.p73-80
https://doi.org/10.26740/bikotetik.v%202n1.p73-80
https://doi.org/10.26740/bikotetik.v%202n1.p73-80
https://journal.uir.ac.id/index.php/v%20aluta/article/view/4611
https://journal.uir.ac.id/index.php/v%20aluta/article/view/4611
https://journal.uir.ac.id/index.php/v%20aluta/article/view/4611
https://journal.uir.ac.id/index.php/v%20aluta/article/view/4611

<> International Journal of Social N ———

Science Research and Review October, 2022

1IsSRR. .com

Loekamto, A. (2012). Implementasi Technology acceptance model (tam) dalam online shopping. Kajian
lImiah  Mahasiswa  Manajemen,  1(3). Accessed on http://journal.wima.ac.id/index.php
IKAMMA/article/view/341/314.

Nugrahani, F. (2014). Metode penelitian kualitatif dalam pendidikan bahasa. Cakra Books.

Pratiwi, S. E. W., HMS, U., & Kantun, S. (2014). Motivasi berbisnis online pada mahasiswa program studi
pendidikan ekonomi fakultas keguruan dan ilmu pendidikan universitas jember. Artikel Ilmiah
Mahasiswa, 1(1), 1-10. Accessed from http://repository.unej.ac.id/handle/1 23456789/64113.

Ratnasari, AD. (2017). Analisis faktor- faktor yang mempengaruhi keberhasilan usaha bisnis online
shop di kota Samarinda. eJournal Administrasi Bisnis, 5(1), 122-124. Accessed on
https://ejournal.hi.fisip-unmul.ac.id/site/wp-content/uploads/2017/02/JURNAL  %20pdf%20(02-27-17-
07-35- 06).pdf.

Serfiyani, C. Y., Hariyani, I., & R., SDP (2013). Buku pintar bisnis online dan transaksi elektronik. Gramedia
Pustaka Utama.

Siswoyo, D. (2007). Imu pendidikan. UNY Press.

Sugiyono. (2016). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Sulastri, S. (2017). Pengaruh jiwa kewirausahaan terhadap keberhasilan usaha susu kedelai di kecamatan
braja  selebah  lampung timur. Jurnal Dinamika, 3(2), 37— 44. Accessed from
https://stielampungtimur.files.wordpress.com/2018/01/5-elektron-spirit-kewirausahaan-terhadap-  hasil-
usaha-susu-kedelai-di- kecamatan-braja-selebah-susi- sulastri.pdf.

Tharob, GF, Mingkid, E., & Paputungan, R. (2017). Analisis hambatan bisnis online bagi mahasiswa unsrat.

Acta Diurna Komunikasi,6(2), 1-19. Accessed from https://ejournal.unsrat.ac.id/index.p
hp/actadiurnakomunikasi/article/vi ew/16198.

Copyrights
Copyright for this article is retained by the author(s), with first publication rights granted to the journal.

This is an open-access article distributed under the terms and conditions of the Creative Commons Attribution
license (http://creativecommons.org/licenses/by/4.0/).

Success of Students Who Have Online Shop Business 506


http://journal.wima.ac.id/index.php/KAMMA/article/view/341/314
http://journal.wima.ac.id/index.php/KAMMA/article/view/341/314
http://journal.wima.ac.id/index.php/KAMMA/article/view/341/314
http://repository.unej.ac.id/handle/123456789/64113
http://repository.unej.ac.id/handle/123456789/64113
http://repository.unej.ac.id/handle/123456789/64113
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198
https://ejournal.unsrat.ac.id/index.p%20hp/actadiurnakomunikasi/article/vi%20ew/16198

